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Session 1 Sustainability and resilience in tourism, MICE, and hospitality

fF1R] (Time) s (Room) EH A (Host) AIEAN (Reviewer)

14:00-17:00 R134
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4. Research on flow experience of audience in immersive art exhibition: Grounded theoretical
analysis based on teamLab Massless Beijing post-viewing comments
Congling Ma, Chinese Academy of Social Sciences
Feifei Teng*, University of Chinese Academy of Social Sciences

5. Covid-19’s influence on peer-to-peer accommodation in New York City: Based on EST and SMT
HU An-an, The Department of Tourism, E-commerce Research Center, Fudan University

PANG Jinyuan*, The Department of Tourism, Fudan University

6. Exploring the green total factor productivity network of China’s travel agencies
Hao Luo, Xiaomei Zeng*, School of Business, Sun Yat-sen University

Jason Li Chen, School of Hospitality & Tourism Management, University of Surrey

7. Pursuing health-based tourists consumption value and conduct for sustainable medical
tourism: China’s Greater Bay Area as an example
WangChuFeng*, Glenn James MCCARTNEY

8. Evolution of tourism economic link network and driving factors of national comprehensive
tourism demonstration zone

Liqin Wang, Peihua Shi*, College of Tourism and Service Management, Nankai University

9. Tourism capital investment and climate change: Empirical evidence from Asia-Pacific
countries

Tafazal Kumail, College of Tourism and Service Management, Nankai University

10. How to motivate hotel newcomers’ job crafting? A differential career-learning perspective
SURBL*, BT KAk 5 55 B
Zhrs8, =M R TR B b
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4. How and when robot will be blamed: Impacts of robot anthropomorphism on hospitality
service failure attribution
Ya-nan Yao*, Management School, Tianjin Normal University
Lei Xu, College of Economics and Management, Beijing University of Technology

Chun-ping Yao, Management School, Tianjin Normal University

5. Does narrative matters persuasive? Tourism short video narrations classification based on
machine learning

Tingting Xiong, Ning Deng*, School of Tourism Science, Beijing International Studies University

6. Is (s)he less dissatisfying: Effects of robot gender in service failure
Huiling Huang*, Department of Integrated Resort and Tourism Management, University of Macau
Feier Chen Faye, Department of Integrated Resort and Tourism Management, University of Macau
Stephanie Q. Liu, Hospitality Management Program, The Ohio State University

7. Alleviating loneliness: Enhancing tourist-chatbot interactions through travel chatbots

Hui Li, Peng Wang*, College of Tourism and Service Management, Nankai University

8. Service chatbots can use object emojis to enhance consumer satisfaction
Faye Feier Chen*, Department of Integrated Resort and Tourism Management, University of Macau
Anna S. Mattila, School of Hospitality Management, The Pennsylvania State University

9. Exploring the antecedents of airline employee job satisfaction and dissatisfaction through
employee generated data

WRIEDE, FHENFI*, TR IR 5 R 55 B

10. Inspiring tourists’ imagination: Human presence in destination photographs facilitates
mental simulation of future travel experiences

Yuan Li, Lisa Wan*, The Chinese University of Hong Kong
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Session 4  Destination marketing innovation & Consumer behavior (1)
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Session 4  Destination marketing innovation & Consumer behavior (2)

B[ (Time) # = (Room) F#EFA (Host) SN (Reviewer)

14:00-17:00 R307

1. Convenience or security? The double-edged sword effect of smart recommendation on
tourists’ purchase intentions
Minglong Li*, Xiaoyang Sun, Zhongnan University of Economics and Law
Hailian Qiu, Hubei University

2. Investigating relationships between alienation, mindfulness, and subjective well-being in

stargazing tourism
Xu Liu,
Faculty of Hospitality and Tourism Management, Macau University of Science and Technology

3. From stranger to friend: The interpersonal relationship construction in companionship

travel
Ying Zhang*, Wenwen Jia, School of Management, Minzu University of China

4. The impact of tourism activities on depression in the elderly: Moderating effects of social
media
Mingli Ren*, Changzhou Institute of Technology
Juanjuan Zhang, Shanghai University of Finance and Economics

Suosheng Wang, Indiana University

5. A study on the influencing factors of tourists’ perceived health risks in the high-end
accommodation industry
Jiao Yan, Weng Yidan*, Li Xiaoyi,
College of Tourism and Service Management, Nankai University

6. I’ll take the responsibility: The role of smartphone use in self-service failure
Xiao (Shannon) Yi*, University of Macau
Sungwoo Choi, The Chinese University of Hong Kong
Lisa C. Wan, The Chinese University of Hong Kong

7. Tourism memory retrieval facilitates creativity
Hu Jihao

8. After the arrival of service robots: Exploring how robotic usage experience facilitates
employees’ exploitative and exploratory learning behavior
Xin Liu, Guangmei Jia, Jinan University
Lu Zhang, Michigan State University
Xinhua Guan, Guangdong University of Finance and Economics
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Theme 1 Sustainability and resilience in tourism, MICE, and hospitality
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Theme 2  Digital intelligence in culture & tourism

1. TR RE R BRI F R B R R I B AR BT 5T

YikI, AR, 0

2. ETHLE 5 S e 4 b B 46 SR 0 TR
TAERA*, 20, FETT RSk 5 i 55 7 B

3. Z&TF VR. AR. MR ERKIBFFERITIRABE V& KWt 55280
Fhig*, TR L, BRIN, PEACLIHVE K2R 22 B

4. Language models and tourism: A comprehensive exploration of the emerging landscape
Shengyu Gu*, Huizhou University

5. Is social media users’ envy toward tourism bloggers a double-edged sword? An investigation of
dual-mediating paths and a boundary condition
Ben Haobin Ye, Liting Zhang, School of Tourism Management, South China Normal University
Lawrence Hoc Nang FONG, Centre for Cognitive and Brain Sciences, University of Macau
Jose Weng-Chou WONG*, Faculty of HTM, Macau University of Science and Technology

6. What effects of anthropomorphic Al in hotel service failure scenarios? The dual mechanism of
service machine appearance anthropomorphism on follow-on usage willingness
Ya-nan Yao*, Management School, Tianjin Normal University
Lei Xu, College of Economics and Management, Beijing University of Technology

Ting-ting Song, Management School, Tianjin Normal University

7. How symbol attributes and circulation layouts shape perceived crowding - An experimental
study using a virtual roaming system
Sai Liang, College of Tourism and Service Management, Nankai University

8. A study on the digital transformation of travel industry in China Taiwan
Michael Chang*, Shu, Tang, Fujian Business University

9. Destination image comparison upon UGC photo’s image, colour and emotion based on machine
learning
Ruoyu Zhang, Gaojun Zhang*, Shuyi Liu, University of Jinan

10. The impact of AI emotional intelligence on tourists’ emotion: The role of empathic concern
and emotional mimicry
Shan Zhang, Weifang Liu*, Tingting Zhang, Hainan University

11. Does digital technology really benefit urban tourism? An empirical study of the first-tier
cities in China
Zheng Qu*, Shanghai Jiaotong University
Ruoxi Duan, Ocean University of China
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Theme 3  Innovation and new opportunities of culture & tourism in new era
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7. Online but not present: A grounded theory study on the value co-creation behavior of

sharing tour guide platforms
Ruiqi Zhang*, School of Tourism Sciences, Beijing International Studies University
Huiying Zhang, School of Tourism Sciences, Beijing International Studies University
Ning Deng, School of Tourism Sciences, Beijing International Studies University;
Research Center of Beijing Tourism Development
8. The matrix of digitalized products of industrial heritage tourism generated from the Grand

Canal in China: The case analysis of Hangzhou section

Cao Furan, Institute of Beijing-Hangzhou Grand Canal, Hangzhou City University
Fu Yi, School of Arts and Archaeology, Zhejiang University

Liu Tiansen*, School of Economics and Management, Harbin Engineering University

9. A framework of digital nomad experiences as revealed through means-end chain analysis
Ningjia Jin, Xiaolong Ma, Weifeng Su*,
College of Tourism and Service Management, Nankai University

10. Liminality as the reason for quitting being a digital nomad
Kun Zhang, Xiao Shang*, Hongyu Wang, Junjiao Zhang,
College of Tourism and Service Management, Nankai University
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Theme 4  Destination marketing innovation & Consumer behavior
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7. How does the perception of destination distinctiveness via tourism short videos influence

viewers’ electronic word of mouth?
Xingqin Qu, Jie Yin*, Country College of Tourism, Huaqiao University

8. Will online destination experiences inspire platform co-creation and travel intentions? A
moderated-mediated model
Wenxiu Wu*, Boyang Shu, Minglong Li, Zhongnan University of Economics and Law

9. You MUST buy it: How assertive language, perceived interactivity and product trust
influence products attractiveness in tourism e-commerce live streaming
Maggie Wenjing Liu, School of Economics and Management, Tsinghua University

Chunxiao Li*, College of Tourism and Service Management, Nankai University

Dingsheng Fu, College of Tourism and Service Management, Nankai University
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